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hiectives. After completing this assignment, the student will be

ahle to

1.

2
3
4

describe standard and tabloid newspapers:
state the purpose of the milline rate;
name several advantages of newspaper advertising:

explain the difference between classified and display

newspaper advertising: and

5.

&=

tell what a newspaper supplementis.
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Background (BHE, J|=& &)

The newspaper of today evolved over many years
from the invention of the Gutenberg press (printing
from movable type) in the 1400s. In 1891, anews
pamphlet appeared with news, not of 1991, but of
the previous years. (From early printed
advertisements, newsletters, and pamphlets) the
printed newspaper was borm. The Weekly News of
London was the first printed Enaglish newspaper. [t
appeared in 1622,

+ evolve: A LHEEH2HCHdevelop gradually)

appear. LLEILCL, S35iCHeome into sight become visible: emerge)
not of ~ but of :~0] OHLI2H~2  be bom from: ~=2 2 H 20

Background (H|=, 44Z %} 5f)

In 1871, Hoe invented the web press, which prints
both sides of a continuous roll of paper and delivers
folded =heets, By the 1900s newspapers were the
largest class of media. There are today owver 1,750
newspapers in the United States. About 1,400 are
evening papers and 350 are morning papers,
according to the Bureau of MNewspaper Advertising. In
addition to the weekly papers, there are 640 Sunday
newspapers.
+ weh: 2 FF0k| Xl(a large roll of paper), HOIE
according o~ 2§HH Bra HEZD Z2(HEE)
In addition to : ~0|2IH =



Background (H|=, 44Z S &)

Fopulations of cities have been mowving to suburbia.
Because of thiz, inner city circulation has been
decreasing and suburban newspapers are arowing.
From 1960 to 1975, the total circulation of dailies
increased 45.2 percent, and the circulation of Sunday
papers increased 240 percent.

+ suburbia: =Al §f, 2[(suburbs)
sub ~2CH A= ~0t2ll, urban: TA€-> rural: Al 2
inner city: TA| LIS, AlLY
dailies: & Zt4 =(daily newspapers)

Advantages (A 29| EFA)

A newspaper, according 1o psychological
researchers, reflects the existence of community. [t
implies that the community i= made up of a group of
people distinct from other groups. It reflects the
status and trend of the community. Newspapers help
people identify themselves with the community by
promoting social togetherness within the community.

= reflectt PFESHCE  is made up of~2 RHECKbe composed of)
identify with © ~2F ZHIZSICE  impaly: 2XAISHICH 2I015HCH

socialtogetherness: AFEE ROHE



Advantages (H|=s, 44Z 2 &})

The daily reports of local events and of citizens help
the individual maintain a =ense of belonging,
Mewspapers are responding to the desire for local
news by issuing zone or suburban editions. A
newspaper covers a wide range of subjects in its
pages, Everyone can select articles that interest
them. People of all ages, both sexes, every
educational and income level, and varied culural
backgrounds find something of interest in the
newspaper.

+ a sense of helonging: A &2 he respond to:~H BIEFICH
a wide range of. ZHHS|Et inits pages: M2o] 2+ 0K

Advantages (H|=3, 45Z Z} F)

MNewspaper advertising iz familiar to people and close
1o their way of life. t presents an accurate and
factual record of products and =services available in
the marketplace., Mewspaper ads give the information
needed to make practical and realistic purchasing
decisions. Regardless of the product, advertising in a
newspaper will reach people who are nearby and are
potential consumers,
= ig familiar ta AR ~HIH Y =et (be familiar with AFE)
factuall AFEE2! (concerning facts: pertaining to facts)
available! #8 ISt suitable) usable! ready for use! accessible)
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Advantages (H|=Z, 45Z I} 5F, 241

People learn a areat deal from newspaper ads.
Mewspaper ads make shopping easier and quicker
for the consumer, Grocery store ads tell when,

where, how many., and how much each =ale item is.
Grocery ads often give cents—off coupons for certain
products, Newspaper ads tell consumers the hours
businesses are open, special sales in progress, and
new products or services available.

+ o great deal &<Ha
in progress Al#E

Advantages (H|=, 45 2 &)

Mewspaper advertizing is flexible. An advertiser may
inzert an advertizement wherever there i= a place for
it. The advertiser can also specify that the ad be
placed on a certain page. Sizes and proportions of
advertisements are also flexible, Newspapers do not
require much lead time for ads. Advertisers can get
their ads into a newspaper guickly — sometimes even
the zame day or overnight. Short lead time makes
guick changes possible,
+ insert &'YUSHCH lead time: =H[2|2t

get into! E0H FCH HIFHFHCH

sometimes : 2=, HY AZMHI=(in some cases)



Advantages (H|=3, 45Z 2 &})

Loo=e inserts are popular and can be put into a
newspaper by local or national advertisers. Ad=s can
be illustrated, have detailed descriptions, and be in
full-page color. Newspapers bring fast response, and
results often continue for as long as a week or two.,
Frequency of contact with the buving public is
another advantage of the newspaper medium. Some
advertisers in daily newspapers find that they get
satisfactory results from once—a-week ads.

+ loose: |Al ¥=(untied; unhind; unconfined: unrestricted)
results: 20, B2 effects) aslong as ~8H2 21

Disadvantages (A S22 CHED

The life =pan of a newspaper is short, It is usually
kept only one or two days in a household.
Mewspapers are read quickly and then usually
dizcarded. Sometimes, because of paper quality or
printing processes, ads do not reproduce clearly,
making them difficult to read.

+ |ife span; =S household: 2F, 217
dizcard: H21C} {cast aside; dismiss; throw out~ from one’s hand)
reproduce: JHESHCH EFHSICH AR SHCH



Categories of Advertising (2102 )

There are two major types of newspaper advertising:
(1) classified advertizing and (2) display advertising.
A =izable portion of any newspaper's iNnCcome comes
from the want ads, Help wanted, apartments for rent,
houses for sale, used cars for sale, personals, and
pets are examples of the numerous headings you'll

find in the classified advertizing section of the
newspaper.

+ classified advertising: 2520, 2HAZD
display advertising: HAIED sizahle: i 2, &Yst
want ads: 2%, 221270 headings: EHl, HEI2
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Categories of Advertising (A=, 465 & &t)

Display advertising is everything that iz not classified
advertising. Display advertising is subdivided into two
areas — retailed and general. Fefaif advertising is
advertising done by focal businesses, persons,
corporations, and organizations. Banks, department
stores, grocery stores, beauty shops, insurance
agencies, appliance stores, and so on are all part of
local advertizing. Qwver 75 percent of all newspaper
advertizing is local advertising.

+ subdivided into: M2 S CH department stores: HWEHE

IT

appliance stores: (HIE, 2, 7|HA)1EX

Categories of Advertising (A=, 46 I} &)

General advertisingis often referred to as
national advertising. National advertising
(general) introduces new products,
improverments in old products, and new
models or styles. National advertisers hope to
get readers to ask for a certain brand or
service where it is offered.

« refer: HG5ICH LECH improvement. 44, 2H
offer: MIZ&HCHprovide) get F o Al 3| CHcause), ~51 £ 5 2 S50t



Dailies (2 ZFAl

)

Rl

Evening newspapers outnumber morning papers
about four 1o one, As mentioned previously, some
dailies in large cities publish zone editions. These
papers may be for different sections of the city or
surrcunding areas, or they may be for nearby but
separate municipalities, If a retailer buys advertising
only in the editions that go to people near enough to
be potential customers, the cost will be less,

+ putnumber: M FCHexceed in numbker) mention: HAZ&HCH
previously: LHIAH, 22X zone edition: A% It
municipaliies: £Al, CFE 29(a city; town: or other district)

Weeklies (Z=2HAZR)

The papers cla=sified as weeklies include both thoze
published weekly and those published more than
once a week, but not daily. The Standard Rate and
Data Service(SEDS) list some 3,000 weekly
newspapers, These papers are urban, farm and
ranch, ethnic, religious, or foreign oriented. Weeklies
are used by national advertisers to supplement their
promotions of certain products.

= classify! =FaCH SRDS 8F 289 ASMUIAE ASS=3M
ethnic: (23S, U, a2t €2)85E
t

supplement 2£3HCH HIS



Shoppers (&=20J] LY =2HAM =)

Another type of publication is the "shopper.” This is
a small weekly publication that is sometimes called a
shopping guide. Shoppers are usually distributed
free, They vary in the amount of editorial content and
in physical format. Many contain only advertising,
while others list items for sale or items people want
1o buy.

+ publication: SIS shopper: Zr22| 2HYAME
free; B2 editorial content: HELHE

Supplements (&2 A CHR|)

A miked medium within the newspaper field is the
supplement delivered as part of the Sunday edition.
Many are magazine supplements and are typified by
a magazine—style appearance and heavy use of
color. These supplements reach a larger audience
than most magazines usually do. Supplements in
newspapers can be of alocal nature, such as a J.C.
FPenney store supplement 1o advertize sale
merchandise. They can also be in color, carry local
stories, contain coupons, or be the comic section of
the weekend edition.

= typified: MHBO 520 2M2| I 52 51} {zave as the typical specimen of)
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Classification by Size (2J|H| = 22)

In terms= of format or page =ize, newspapers are
divided into sfandard and fabicid size, The number of
columns in newspapers of standard size now varies
from six to nine. Column width also varies. Page
depths (from top to bottom) range from 18 to 23
inches. Tabloid newspapers are approximately half
the standard size. Most "tabs” are five columns wide,
and the paage iz about 10 by 14 inches.

= |n terms of. ~2t= EHZ, ~=2 E45HH
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